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Hasus Ha npegmert Kpeautu
EKTC
1 Ypb6aH Typnsam 8
2 MpoeKkTnpake U U3rpagba Ha 0bjeKTn Bo XoTesicKaTa MHAYCTPUja 6
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MeHaumeHT Ha xpaHa W Nnjanoum
KOpI‘IOpaTMBHa OAroBOpHOCT
b 2 b 6peHa MeHaLIMEHT 5
MeHalMeHT Ha TpaHcnopT 5
N36opeH npedmem 00 noHydeHume u3bopHu npedmemu 00 yHU8ep3umemcka

aucCma Ha u3bopHuU npeomemu
Mpeamet og YTMC 5
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