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Hasus Ha npegmert Kpeautu
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1 TYPUCTUYKM MeHaLIMEeHT
TypusmoT 1 npocTtopoT
MeHallepcKko CMeTKOBOACTBO BO TYPM3MOT U XOTe/iICKaTa MHAYCTpUja
! N360pHU npedmemu (2 00 3):
4 PypaneH Typusam
5 OpraHu3auncko ogHecyBarbe BO TYypU3IMOT
6 OpraHu3aumcku am3ajH
7 MHoBaLmMn 1 pa3Boj Ha TYPUCTUYKMOT NPOM3BOL,
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TYPUCTUUKN MEHALIMEHT

Cmpameaucku meHaymeHm 80 mypusmom,
Jlyns Myturo, Ars Lamina, 2012

TypU3MOT M NPOCTOPOT

Turizam i prostor, Marija Maksim, Univerzitet
Singidunum, Beograd, 2012

MeHalepcKo CMEeTKOBOACTBO BO TYPU3MOT U
XoTeficKaTa MHAYCTPUja

MeHayepcko payyHoeodcmeo xomena, M.
Mepunk, C. JaHkoBUK, CBeyunnumwTte y Pujeupm,
2006

PypaneH Typusam

Ruralni turizam, Grupa avtori, Univerzitet u
Novom Sadu, PMF, Departman za geografija,
turizam i hotelierstvo, N.Sad 2007

PypaneH mypu3sam u odpxcaus 6usHuc, [l. Xon,
A. Knpknatpuk, M. Muuen, Ars Lamina

Opl’aHM3aLI,MCKO oaHecyBakbe BO TYPU3MOT

OpzaHu3ayucko noHawame, MupjaHa MNeTKoBMUK,
LN EkoHomcKu dakynTeT,Beorpag, 2010

Global Code of Ethics for Tourism,
A/RES/406(XIIl),

OpraHu3aymcku gmsajH

OpezaHu3ayuja, MvpjaHa MNeTkoBuKK, Hebojlwa
JaHuKkueBuk n bumwana b. Muanunk, LA,
EkoHomcku dakynTeT, Beorpag, 2010.

MHoBaumK 1 pasBoj Ha TYPUCTUYKMOT NPOU3BOS,

Innovation and Product Development in
Tourism: Creating Sustainable Competitive
Advantage, Bibiana Walder, Klaus Weiermair,
Sancho Perez, Erich Schmidt Verlag, Berlin, 2006




